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- The proportion of adults accessing the internet has grown over the last 12 months. 80% GB
adults currently use the internet.

- Home broadband access have grown significantly year on year. 1 in 3 now access via a
mobile (34%) but access through a dongle is low at 5%.

- The top activities online remain: accessing email (73%), browsing for information on
hobbies, (66%), researching product/services (58%), and online shopping (54%).

.8 - Social networking sites are mainly accessed through PC/laptops but access via mobiles is

growing. 3% access social networks via a TV connected to the internet.

- 16% of adults are now accessing the internet via a TV, in most cases using a games console
connected to the TV. The main reasons given for this are to access online gaming, followed by
catch up TV, video clips, and browsing.

- Smartphone ownership continues to rise, almost doubling in the past 12 months to 37%, with
an equal percentage of owners for iPhone and Blackberry.

- Tablet ownership, although still niche, has risen to 6% amongst GB adults. iPad ownership is
3%.

- Across packaged physical content for music, film and games there is a decline in the
proportion of the population buying.
- There remains a considerable gap between those paying for physical content vs digital.
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Internet access
How, when, where
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Which of the following applies to you?
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The wording used for measuring 6internet connection by mobile phoned6 has been
updated which means earlier data is not strictly comparable and is therefore not shown

kBase: circa 2,000 interviews per wave until January 2010, circa 1,000 GB adults aged 15+ per wave thereafter

Source: Ipsos MORM
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% Accessing the internet by gender and social grade in 2010/2011

All 15-24 25-34 35-44 45-54 55-64 65+

Males C2 NS W04 INNO4 IS SRRSO M 42 internet access
Males DE [IGH SO NS5 INNES IS0 NS0 27w 50-100%

15-24 25-34 35-44 4554 55-64 R e

! Females ------- - i
Females AB 80 00 NNH00 FNO8 NS Nas s

Females C1 [INS6|IING7 INIINO6 [NNIN04 INN05 Ies a7
Females C2 |G| (NNO6| IO INO3 [as el 32
Females DE |G IR [ 5) NO SS 40 28

\Base: 4,031 GB adults aged 15+: Nov 2010 and Jan/Apr/July 2011 Source: Ipsos MOR/
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05 Access to the internet: July 2011 In July 2011, 17%.of the GB adult population have
no access to the internet in any way.
M No access M Never, but can M Access A further 4% of adults have the capability to access

he intern h n :
All Adults [ EEANGONN et DU HCe e SRR

The digital divide is closing but most apparent
amongst some of the most socially and economically

15-24 _ disadvantaged people. Those aged 55 or over, or
from lower social grades, are more likely than
25-34 [l e O .
= average not to access the internet.
) 3544 _ In contrast, 9 in 10 of those aged 15-24 or AB social
45-54 -4_ grade have access to the web.

Source: Ipsos MORM
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7% Connect method: July 2011
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64

n/a
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* The wording used for measuring 6internet
updated which means earlier data is not strictly comparable and is therefore not shown

kBase: 1,022 GB adults aged 15+: July 2011

(¢

In the past year, the proportion of homes
accessing the internet via broadband at
home has risen to 72%.

1 in 3 (34%) now access the internet via their
mobile phone but access via dongle remains
low at 5%.

onnection by mobile phoned6 has been

Source: Ipsos MOR/
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Use of the internet in the past 3 months: July 2011 EEER -

For sending/receiving emails [ 739% 69%

Visit sites for info on hobbies and personal interests _ 66% 63%
Visit sites for info on products | am thinking of buying _ 58% 56%
To buy products/services online (not groceries) [ 540 49%

To check bank account and other financial holdings _ 43900 40%
Visit social networking sites /forums or blogs _ 41% 36%
Download/stream music _ 23% 21%

Download/stream TV (e.g. iPlayer,40D, Sky Player) _ 20% 18%
To look for ajob/search job (recruitment) sites _ 209 17%
Grocery shopping online _ 17% 15%

Play video games online [ 1604 14%

Download/stream movies - 11% 9%

Voice over IP [ 904 9%

Online gaming/playing for money (e.g. poker, bingo) - 5% 4%
Online dating I 1% 1%

For something else _ 149 11%

KBase:l,OZZ GB adults aged 15+: July 2011 Source: Ipsos MORM
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Use of the internet in the past 3 months

80
20 73% Emails
66% Visit sites for info personal interests
60 58% Visit sites for info on products thinking of buying
- 54% Visit sites for info on products online
43% Check bank account/other financial holdings
% 40 41% social networking
30
23% Download/stream music
20 ———— 20% Download/stream TV
16% Play video games online
10 f/_/\ 11% Download/stream movies
0

Jan Jan Jan Jan Jan Jan Jan Jul
'05 '06 '07 '08 '09 ‘10 E ‘11

kBase: circa 2,000 interviews per wave until January 2010, circa 1,000 GB adults aged 15+ per wave thereafter Source: Ipsos MORM
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Trends in visiting social networklng sites (Goeccorvocte

............
.................
.....

..................

/\/isiting social network sites on PC/laptop vs. mobile in the last 12 months \

PCllaptop is the main access method for social network although the gap is closing with those accessing via
mobile at 21%. Just 3% access social networking via a TV connected to the internet.

50
- __———__41%Net T any device | 15-34 62%
e e el 35+ 28%
T 39%PC or Laptop Males 15-34  63%
30 — Males 35+ 29%
0 Female 15-34 61%
Y0 219% Mobile Females 35+ 27%

’ 20
_ 15-34 45%
10 i 35+ 10%
Males 15-34  39%
39, Connected TV Males 35+  12%
0 Female 15-34 52%
Jan '10 Apr '10 Jul'1l0 Nov Jan '11l Apr'11l Jul'll Females 35+ 8%
‘10

\Base: 1,022 GB adults aged 15+: July 2011 Source: Ipsos MORI/
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% visiting social networks on PC/laptops by gender and social grade in 2010/11

All  15-24 25-34 35-44 A45-54 55-64 65+

Males DE (117321 ST SO 36" [0 a8 70-100%

Al 1524 2534 3544 4554 5564 oo+ MM 50-69%

! Females [0 NG INGEIN ISAI 13500 2z i T oo
Females AB (147 1 INSONN N78 0 ST 41 81 110

Females C1 (746 [NS741 NGO INGONN 87 27| e
Females C2 (137 INGSININSONN 48 " 82 ad T AT
Females DE (128111738 7 INSEIN 46 24 7 e

\Base: 4,031 GB adults aged 15+: Nov 2010 and Jan/April/July 2011 Source: Ipsos MORM
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Connected home/
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Which of the following do you own/have in your household?

Laptop F e 589

DVD recorder EEN 33%
Personal video recorder (PVR) EEEE 31%
Blu-ray player (excl. PS3) EEEEN 9%

Digital TV via aerial/Freeview I 519%
Satellite TV I 42%
Cable TV I 18%
TV with internet built in I 7%
Freesat B 4%
3DTV 1%

Any games console (inc. older formats) I 36%
Wii I 28%
Xbox 360 NN 18%
PS3 N 14%

Digital camera (excl. camera in mobile phone) FEEEEEE—— 60%
MP3 portable audio digital player I 34%
DAB digital radio [N 28%
Tablet computer (noniPad) M 2%
iPad M 3%
ebook reader I 6%

KBase: 1,022 GB adults aged 15+: July 2011

Personal computer E—— 8090 76%

DVD player e 711%

53%

75%
34%
31%

7%

50%
40%
17%
n/a
4%
n/a

39%
25%
13%
12%

59%
34%

23%

n/a
1%

n/a

Source: Ipsos MORI
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Which of the following do you own/have in your household?

30
28% Wi

25

20

18% Xbox 360
% 15 \4\// 14% PS3

/
10 \ 9% Blu-ray Player
7% Internet TV
5 39 IPad
————— — 2% Other tablet computer
0 1% 3D TV

Jan '10 Apr'10 July '10 Nov '10 Jan '11 Apr'11l Jul'l1

kBase: circa 1,000 GB adults aged 15+ per wave Source: Ipsos MORI
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Console in the household - July 2011

(42% own any latest generation)
Xbox 360 18% Mae oy

Females

15-34 29%
35-44 24%
45-54 15%
Male 17% 0) 55+ 4%
Females 11% PSB 14 /0 Children <10 26% ﬁ
15-34 23% Aged 1_0-15 45% .
35-44 19% No Children A
45-54 15%
55+ 2%
Children <10 17% 1 o) Male 28%
Aged 10-15 22% WI I 28 A) RAUEES 28%
No Children 12% 15-34 37%
35-44 44%
45-54 30%
55+ 11%

Children <10 51%
Aged 10-15 57%
No Children 18%

3% own all

42% of GB adults have at least one of the latest generation games consoles in their household - with 8 in 10 of
6any consoled homes owning one of the |28 osvsetshipmlidne h i n
Xbox 360 is in second place (18%) followed by the PlayStation 3 (PS3) with 14%. '

Source: Ipsos MORI

KBase: 1,022 GB adults aged 15+: July 2011
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ﬂ% using equipment to access the internet via TV \

Around 1 in 6 (16%) access the internet via a TV - in most cases this is via a games console linked to a TV. Connected TV online
activities focus on gaming, catch-up TV and accessing video clips.

—TOP 10 activities online via TV
B Own Online games 47%

. . Catch-up TV 47%
B Connect to internet via TV Video clips  27% i

Browse web 25% b

Any equipment (NET) W S4E Social network  23%

. ) g
Online games  38% On“n? shopp!ng 20%
Catch-up TV 27% ; Online movies 18%
Browse web  13% Online games  51% Emails. A8
Any console Wii 27% Emails 9% Catch-up TV 48% . : 0
connected to Il 7% ———  Videoclps 0% Video clips  21% Online music 17%
web via TV 14% PS3 12% Onlige shopping ing Online banking 11%
rowse we b
5% Online games  64%
16% Social network  27%
Xbox360 mgo, — Video clips  17% Catch-up TV 36%
70/ Online shopping 16% Online movies 22%
Blu-rav plaver F 0 Catch-up TV 16% Video clips  18%
y p y 2% Download music  16%
8% BD-Live 13%
Internet TV rg% Catch-up TV 63%

31%

80% Video clips
PC/IaptO P P e Browse web  31%
-] Catch-up TV 54% Online games 18%
Video clips  43% Social network  17%

Social network  40%
Online shopping 38%
Emails 35%

\Base: 2,013 GB adults aged 15+: Apr/July 2011 Source: Ipsos MORI

B




Smartphone / Tablet
ownership
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Devices owned - growth in smartphones (Goronormacier

/Blackberry vs. iPhone vs. Android ownership

Smartphone ownership has reached 37% in the last year with 13% of the adult population owning an iPhone
and the same number owning a Blackberry. iPhone ownership is highest amongst under 35s at 21%. Blackberry
ownership on the other hand is skewed towards females aged under 35 years at 26%.

...........

iIPhone
Males 15-34 20%
40 Males 35+ 13%

37 Any Smartphone (net) | Female 15-34 22%
Females 35+ 5%

30

%20
'_ & iPhone 13

10 / and301> Blackberr
*2zBlackBerry. "9 ’ 4

Males 15-34 22%
Males 35+ 11%
0 Female 15-34 26%

Jan '10 Jul '10 Jan '11 Jul'll Females 35+ 5%

vase: 1,022 GB adults aged 15+: July 2011 Source: Ipsos MORI/
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IPad and other tablets

The market is still in its early stage with just 6% of the adult population owning a tablet. Ownership is highest

amongst males over 35 years at 7%.

Any tablet
M Tablet (non iPad)
M iPad
6% 6%

5%
3%
1%
All Male <35

K Base: 1,022 GB adults aged 15+: July 2011

7%

3% 3%

Male 35+

5%

2% 2%

Female <35

Any tablet ownership

Household Income
All <£75K £75K+
6% 5% 20%

5%
4%

1%

Female 35+

Source: Ipsos Moy
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