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Quarterly tracker into 

  trends in tech ownership, internet access 

                and the connected home 
areas covered 

Latest wave 

Quarter 3 2011 
GB face to face 

survey 

representative sample of 

1,022 GB adults aged 15+  

Internet access  Why we connect  Connected 

home 

Smartphone/ 

Tablets 

Music/film/ 

games 
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Headlines  
3 

- The proportion of adults accessing the internet has grown over the last 12 months. 80% GB 

adults currently use the internet. 

- Home broadband access have grown significantly year on year. 1 in 3 now access via a 

mobile (34%) but access through a dongle is low at 5%. 

Connected home 

Smartphone/ 

Tablets 

Music/film/games 

- The top activities online remain: accessing email (73%), browsing for information on 

hobbies, (66%), researching product/services (58%), and online shopping (54%).     

- Social networking sites are mainly accessed through PC/laptops but access via mobiles is 

growing. 3% access social networks via a TV connected to the internet.   

 

 

 - 16% of adults are now accessing the internet via a TV, in most cases using a games console 

connected to the TV. The main reasons given for this are to access online gaming, followed by 

catch up TV, video clips, and browsing.  

- Smartphone ownership continues to rise, almost doubling in the past 12 months to 37%, with 

an equal percentage of owners for iPhone and Blackberry.  

- Tablet ownership, although still niche, has risen to 6% amongst GB adults. iPad ownership is 

3%. 

 
- Across packaged physical content for music, film and games there is a decline in the 

proportion of the population buying. 

- There remains a considerable gap between those paying for physical content vs digital. 

Internet access 

Why we connect 
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Internet access 
How, when, where  
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%

Internet usage trends  

Base: circa 2,000 interviews per wave until January 2010, circa 1,000 GB adults aged 15+ per wave thereafter 

Which of the following applies to you? 

Source: Ipsos MORI  

Internet usage anywhere 

Broadband at home 

Connect via Dongle 

*Connect using mobile phone  

* The wording used for measuring óinternet connection by mobile phoneô has been  

updated which means earlier data  is not strictly comparable and is therefore not shown 
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Base: 4,031 GB adults aged 15+: Nov 2010 and Jan/Apr/July 2011 

% Accessing the internet by gender and social grade in 2010/2011 

Source: Ipsos MORI  

All 15-24 25-34 35-44 45-54 55-64 65+ 

Females 76 91 93 90 86 74 38 

Females AB 89 100 100 98 95 89 57 

Females C1 86 97 96 94 95 86 47 

Females C2 76 96 91 93 88 67 32 

Females DE 53 72 85 70 55 40 23 

All 15-24 25-34 35-44 45-54 55-64 65+ 

Males 83 95 94 92 83 81 56 

Males AB 95 100 100 98 100 96 78 

Males C1 91 96 99 96 90 89 67 

Males C2 76 94 94 81 80 76 42 

Males DE 67 91 85 83 50 50 27 

Internet access 

80-100% 

50-79% 

0-49% 

Who is and isn't accessing the internet 
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No access Never, but can Access

Who is and isn't accessing the internet 

% Access to the internet: July 2011 

Source: Ipsos MORI  Base: 1,022 GB adults aged 15+: July 2011 

In July 2011, 17% of the GB adult population have 

no access to the internet in any way. 

A further 4% of adults have the capability to access 

the internet but choose not to.  

The digital divide is closing but most apparent 

amongst some of the most socially and economically 

disadvantaged people. Those aged 55 or over, or 

from lower social grades, are more likely than 

average not to access the internet. 

In contrast, 9 in 10 of those aged 15-24 or AB social 

grade have access to the web.  
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      elsewhere

Dongle

Dial-up at
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Don't access

   the internet

How people connect to the internet 

% Connect method: July 2011 

Source: Ipsos MORI  Base: 1,022 GB adults aged 15+: July 2011 

In the past year, the proportion of homes 

accessing the internet via broadband at 

home has risen to 72%.  

1 in 3 (34%) now access the internet via their 

mobile phone but access via dongle remains 

low at 5%. 

  

% July ô10 

n/a 

29 

7 

3 

26 

64 

* The wording used for measuring óinternet connection by mobile phoneô has been  

updated which means earlier data  is not strictly comparable and is therefore not shown 
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Why we connect 
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73%

66%

58%

54%

43%

41%

23%

20%

20%

17%

16%

11%

9%

5%

1%

14%

For sending/receiving emails

Visit sites for info on hobbies and personal interests

Visit sites for info on products I am thinking of buying

To buy products/services online (not groceries)

To check bank account and other financial holdings

Visit social networking sites /forums or blogs

Download/stream music

Download/stream TV (e.g. iPlayer,4OD, Sky Player)

To look for a job/search job (recruitment) sites

Grocery shopping online

Play video games online

Download/stream movies

Voice over IP

Online gaming/playing for money (e.g. poker, bingo)

Online dating

For something else

Ways the internet is used  

Base:1,022 GB adults aged 15+: July 2011 

Use of the internet in the past 3 months: July 2011 

Source: Ipsos MORI  

69% 

63% 

40% 

36% 

56% 

49% 

21% 

18% 

9% 

4% 

1% 

11% 

17% 

15% 

14% 

9% 

July ô10 
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Changing ways the internet is used  

Base: circa 2,000 interviews per wave until January 2010, circa 1,000 GB adults aged 15+ per wave thereafter Source: Ipsos MORI  

Emails 

Visit sites for info personal interests 

Visit sites for info on products thinking of buying 
Visit sites for info on products online   

Check bank account/other financial holdings 

Social networking  

Download/stream music 
Download/stream TV 
Play video games online 

Download/stream movies 

Use of the internet in the past 3 months  
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Trends in visiting social networking sites  

Source: Ipsos MORI  

Mobile 

PC or Laptop 

Base: 1,022 GB adults aged 15+: July 2011 

Visiting social network sites on PC/laptop vs. mobile in the last 12 months 

PC/laptop is the main access method for social network although the gap is closing with those accessing via 

mobile at 21%. Just 3% access social networking via a TV connected to the internet.  

15-34 62% 

35+ 28% 

Males 15-34 63% 

Males 35+ 29% 

Female 15-34 61% 

Females 35+ 27% 

15-34 45% 

35+ 10% 

Males 15-34 39% 

Males 35+ 12% 

Female 15-34 52% 

Females 35+ 8% 

Connected TV 

Net ï any device  
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Base: 4,031 GB adults aged 15+: Nov 2010 and Jan/April/July 2011 

% visiting social networks on PC/laptops by gender and social grade in 2010/11 

Source: Ipsos MORI  

All 15-24 25-34 35-44 45-54 55-64 65+ 

Females 40 66 66 54 35 22 7 

Females AB 47 89 78 57 41 31 10 

Females C1 46 74 69 60 37 27 6 

Females C2 37 65 59 48 32 11 4 

Females DE 28 38 58 46 24 7 8 

All 15-24 25-34 35-44 45-54 55-64 65+ 

Males 40 71 59 48 31 23 8 

Males AB 47 85 76 60 42 34 10 

Males C1 44 75 64 44 30 20 9 

Males C2 35 67 47 40 35 22 5 

Males DE 32 57 50 36 10 11 8 70-100% 

50-69% 

0-49% 

Who is and isn't using social networking sites 
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Connected home  
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80%
58%

71%
33%

31%
9%

51%
42%

18%
7%

4%
1%

36%
28%

18%
14%

60%
34%

28%
2%
3%

6%

Personal computer
Laptop

DVD player
DVD recorder

Personal video recorder (PVR)
Blu-ray player (excl. PS3)

Digital TV via aerial/Freeview
Satellite TV

Cable TV
TV with internet built in

Freesat
3D TV

Any games console (inc. older formats)
Wii

Xbox 360
PS3

Digital camera (excl. camera in mobile phone)
MP3 portable audio digital player

DAB digital radio
Tablet computer (non iPad)

iPad
ebook reader

Equipment in the home  

Base: 1,022 GB adults aged 15+: July 2011 Source: Ipsos MORI  

75% 
34% 
31% 

7% 

59% 
34% 

23% 
n/a 

n/a 

40% 
17% 
n/a 
4% 

50% 

n/a 

Julyô10  

76% 

53% 

1% 

39% 
25% 

13% 

12% 

Which of the following do you own/have in your household? 
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Trends in equipment ownership in the home   

Base: circa 1,000 GB adults aged 15+ per wave  

Which of the following do you own/have in your household? 

Source: Ipsos MORI  

Wii    

3D TV  

iPad  
Other tablet computer  

Xbox 360   

PS3    

Blu-ray Player  
Internet TV 
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Consoles owned in the home  

Base: 1,022 GB adults aged 15+: July 2011 

Console in the household - July 2011 

(42% own any latest generation) 

Source: Ipsos MORI  

42% of GB adults have at least one of the latest generation games consoles in their household - with 8 in 10 of 

óany consoleô homes owning one of the latest machines. The Wii leads the market with 28% ownership. The 

Xbox 360 is in second place (18%) followed by the PlayStation 3 (PS3) with 14%. 

PS3 14%  

3% own all 

Male  17% 

Females 11% 

15-34 23% 

35-44 19% 

45-54 15% 

55+ 2% 

Children <10 17% 

Aged 10-15 22% 

No Children 12% 

Xbox 360 18%  Male  21% 

Females 15% 

15-34 29% 

35-44 24% 

45-54 15% 

55+ 4% 

Children <10 26% 

Aged 10-15 45% 

No Children 12% 

Wii 28%  Male  28% 

Females 28% 

15-34 37% 

35-44 44% 

45-54 30% 

55+ 11% 

Children <10 51% 

Aged 10-15 57% 

No Children 18% 
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83%

27%

12%

16%

7%

8%

80%

16%

7%

5%

6%

2%

3%

4%

Any equipment (NET)

Wii

PS3

Xbox360

Blu-ray player

Internet TV

PC/laptop

Own
Connect to internet via TV

Accessing the internet via a TV 

Base: 2,013 GB adults aged 15+: Apr/July 2011 Source: Ipsos MORI  

Online games 38% 

Catch-up TV 27% 

Browse web 13% 

Emails 9% 

Video clips 9% 

Online games 51% 

Catch-up TV 48% 

Video clips 21% 

Online shopping 19% 

Browse web 18% 

Online games 64% 

Social network 27% 

Video clips 17% 

Online shopping 16% 

Catch-up TV 16% 

TOP 10 activities online via TV  

Catch-up TV 54% 

Video clips 43% 

Social network 40% 

Online shopping 38% 

Emails 35% 

% using equipment to access the internet via TV   
Around 1 in 6 (16%) access the internet via a TV - in most cases this is via a games console linked to a TV. Connected TV online 

activities focus on gaming, catch-up TV and accessing video clips.  

Any console 

 connected to 

web via TV 14% 

Catch-up TV 36% 

Online movies 22% 

Video clips 18% 

Download music 16% 

BD-Live 13% 
Catch-up TV 63% 

Video clips 31% 

Browse web 31% 

Online games 18% 

Social network 17% 

Online games 47% 

Catch-up TV 47% 

Video clips 27% 

Browse web 25% 

Social network 23% 

Online shopping 20% 

Online movies 18% 

Emails 18% 

Online music 17% 

Online banking 11% 
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Smartphone / Tablet 
ownership 

19 



20 

37 

13 

9 

0 

10 

20 

30 

40 

Jan '10 Jul '10 Jan '11 Jul'11 

% 

Devices owned - growth in smartphones  

Source: Ipsos MORI  

Any Smartphone (net) 

Base: 1,022 GB adults aged 15+: July 2011 

Blackberry vs. iPhone vs. Android ownership 
Smartphone ownership has reached 37% in the last year with 13% of the adult population owning an iPhone 

and the same number owning a Blackberry. iPhone ownership is highest amongst under 35s at 21%. Blackberry 

ownership on the other hand is skewed towards females aged under 35 years at 26%. 

Males 15-34 20% 

Males 35+ 13% 

Female 15-34 22% 

Females 35+ 5% 

Males 15-34 22% 

Males 35+ 11% 

Female 15-34 26% 

Females 35+ 5% 

iPhone 

Blackberry 
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6% 6%
7%

5% 5%

2%
1%

3%
2%

1%

3%

5%

3%
2%

4%

All Male <35 Male 35+ Female <35 Female 35+

Any tablet

Tablet (non iPad)

iPad

Base: 1,022 GB adults aged 15+: July 2011 Source: Ipsos MORI  

The market is still in its early stage with just 6% of the adult population owning a tablet. Ownership is highest 

amongst males over 35 years at 7%.  

Devices owned - emerging tablet market 

Any tablet ownership 

Household Income 

 All    <£75K      £75K+ 

  6%       5%         20%  

iPad and other tablets   
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How we consume content 
Music/Games 
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