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In the zip...

We’ve put together a useful pack of resources to help you successfully promote your Go ON Places campaign.  

Please refer to Folder 0 for your introduction to Go ON Places and how to use your Go ON Places toolkit.   

	
Folder

	
What is it?
	
What do I use it for?

	0. 
	An introduction to Go ON Places and your Go ON Places toolkit
	Please read first for an introduction to Go ON Places and why and how you can start your Go ON Place.  Also includes inspiring examples from the other Go ON Places campaigns including Go ON Leeds and Go ON it’s Liverpool.  

	
1. Written content


	i. 
	Key messages template
	To help you plan your general, consumer and partner Go ON Places communications.

	ii. 
	Press release template
	To help publicise your Go ON Places campaign.

	iii. 
	Standard newsletter template
	To help you plan your Go ON Places communications to partners and digital champions.

	
2. Digital content


	i. 
	Go ON badge + space for you to insert your Go ON Places name (.eps)
	To add to your communications to help you promote your Go ON Place.


	ii. 
	Digital champion recruitment widget for your website
	To make it easy for your staff, colleagues and customers  to pledge to help someone get more out of life online without leaving your pages.

	iii. 
	Go ON badge
	To help with your Go ON Places communications.  Please also take a moment to download the Go ON guidelines. 

	iv. 
	Go ON Give an Hour badge
	To add to communications to your channels and networks to help spread awareness of the Go ON Give an Hour campaign and to inspire champions to pledge their hour.  For your Give an Hour communications toolkit, please click here. 

	v. 
	Footer to inspire digital champions - Go ON Badge + telephone number  to add to your off-line comms
	To add to your off-line communications (e.g. letter footer, bills etc.) to help internet beginners find a local, low cost internet course.  

	vi. 
	Footer to inspire internet beginners - Go ON Badge + telephone number  to add to your online comms
	To add to your communications to on-liners to inspire them to become digital champions and to pass on their IT skills.  

	vii. 
	Go ON badge + space to insert Go ON Place name + telephone number to find a local, low cost internet course
	To add to written content targeted at off-liners to help them take advantage of your Go ON Places events. 


	viii. 
	Standard IVR (call waiting) message
	For internet beginners to help them find a low cost, local internet course

	
3. Inspiring digital champions + off-liners


	i. 
	Standard digital champion role description

	Sets out: what digital champions can do, the skills and qualities they should have, what they can do within your organisation and where they can get more support.

	ii. 
	Digital champ role descriptions
	To help you recruit champions for your Go ON Places events or projects.

	iii. 
	Examples of inspiring digital champion stories from Go ON Leeds
	Stories from Go ON Places champions – examples from an LS14 Trust digital champion and an internet beginner she’s helped online.

	iv. 
	Go ON Give an Hour event marketing collateral to inspire internet beginners
	Go ON Give an Hour event marketing collateral to help inspire internet beginners to spend an hour getting more out of life online.  For standard benefits themed posters to inspire internet beginners to get more out of life online, please click here.

	v. 
	Go ON Give an Hour event marketing collateral (posters and flyers) to inspire internet users to become digital champions
	Go ON Give an Hour event marketing collateral to help inspire digital champions to Give an Hour of their time to help someone get online.  For standard benefits themed posters for organisations to use to signpost an internet beginner find what the internet can do for them by speaking to a digital champion, please click here.

	vi. 
	Digital champion appointment card artwork
	Adopt or adapt the artwork to create appointment cards for digital champions to provide internet beginners with a place and time that they can get online.

	vii. 
	Digital champion t-shirt artwork
	Adopt or adapt the artwork to create t-shirts for your digital champions to wear when at/ promoting your Go ON Places events.  

	
4. Examples of Go Leeds content


	i. 
	Go ON Leeds key messages document
	Key campaign, partner and consumer messages.


	ii. 
	Examples - event briefing for partners and digital champions
	An example of an event invitation to Go ON Leeds digital champions and a partner briefing document including what’s expected of digital champion volunteers at events.

	iii. 
	Go ON Leeds promotional leaflet
	Standard messaging that you can adopt in your Go ON Places communications. 

	iv. 
	Go ON Leeds press release

	Circulated to local press to inspire local organisations and digital champions to take advantage of Go ON Leeds events.
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