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etting out to bring online the 9m
people in the UK who have never
used the internet, on a budget
that barely stretches to a staff of
10 and some desk space in Soho,
may go down as the craziest
challenge I have embarked on yet.

Nonetheless, necessity —or, in this case,
real resource constraint — is the mother of
invention and our limited funds ccrlainly
forced my tiny team and me to think
innovatively about how we applied
ourselves to the task.

We were clearly going to need help to
make a dent in the numbers of people in
the UK failing to use the web.

There are many great organisations,
from charities and housing associations
tolibraries and adult education and
community centres up and down the
country, that have for years been dedi-
cated to deliveringa more networked
nation here in the UK.

We sought to build on the brilliant work
of these organisations —such as Learn
Direct, UK Online and our libraries
network —and to throw some new
commercial ones into the mix.

We launched Race Online 2012 toact
as the vehicle for this work last spring. Itis
abusiness-to-business campaign that
invites anyone who feels—as we do—that
the UK’s digital divide is an opportunity
both for social change and for business
growth to sign up and make a pledge to
inspire, encourage or support more
people online.

Our partners range from individuals
passing their IT skills on to others in their
community, to big organisations opening
up their physical estate to host outreach or
training events, tweaking their marketing
messages or bringing new products or
services to market, especially low-cost
technology devices. Ithasbeen less thana
year and we have just recruited Mumsnet
asour 1000th partner.

Media has played an important part
in recruiting those partners: coverage,
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| As her campaign to enable everyone in the UK to use the web hits its
1000th partner milestone, UK Digital Champion Martha Lane Fox
reveals how brands are playing a crucial role in Race Online 2012
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www.raceonine2012.0

The national digital
inclusion conference, called
GoON NDT1, takes place at
Billingsgate Market on 1land
12 May, with tickets available
from www.ndil.co.uk

Logging on 7.9m UK citizens over the age of 55 do not use the internet
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everywhere from the Financial Timesand
the BBC to Trinity Mirror Group’s
regional papers, generated millions of
pounds’ worth of advertising media value
in 2010. Thanks to pro bono support from
the brand communications agency 23red,
we have also made it incredibly easy for
partner brands to promote the benefits of
the internet in their communications via
the ‘Go ON’ badge and messaging —a great
banner under which we can unifyall
partner activity.

However, the most important thing we
have done, I hope, is to shift the terms of
the debate — recasting the digital divide
from being a ‘problem’ for the government
or charities to solve, to presenting itas an
opportunity for all sectors, especially by
building the case to businesses that our
offline population represents a new
customer base.

Iam convinced that without help from
the private sector we will notachieve this.
Not that we have asked businesses to write
usablank cheque: instead, the pitch to our
partners is about the potential to grow
their business by reaching these 9m new
online customers.

Multichannel engagement

From the early days of Lastminute.com to
the boardroom of Marks & Spencer, I have
seen how valuable it is for companies to
engage with customers through as many
channels as possible. It makes for cheaper
marketing and more fully engaged
customers — both of which have an impact
on the bottom line.

With generous support from marketing
communications group Engine, we have
been able to dig into the demographic data
about offline groups to make a copper-
bottomed case for companies to investin
growing this market. With broadband, for
example, we have demonstrated that only
7% of existing customers switch their ISP
annually (according to analysis from
Ofcom via Enders), so targeting existing
subscribers with messages about price and
speed could, at best, net providers an
estimated £148m a year. Whereas aiming
your marketing at the 7.9m people who are
over 55 years old and offline, most of
whom say the internet is simply ‘not for
me’, is worth an estimated £643m.

Our role now is to make sure that we are
bringing together creative partnerships.
We work closely with top partners such as
Sky, BT, Microsoft, TalkTalk, the Post
Office, BBC and Three as well as local
authorities like Liverpool City Council.

We can spot areas where their work
could overlap with other partners to have
even greater impact. These bold and
creative cross-sector partnerships are the
things I think will make the biggest
difference to theissue.

By putting Microsoft together with Age
UK, for example, we are creating demand
and supply for a refurbished-PC market,
allowing us to reach those previously
considered too expensive to serve.

The relationships we have helped forge
willalso, I hope, ensure our work has alife
span that lasts well beyond the time our
funding runs outin 2012.
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In 2000, 45% of the population were
online. In 2009 this had increased to 79%.
The final surge toward 100% will allow us
to unleash the full potential of the UK.

Now, more than ever, we need to build
as many skills as possible across all age
groups and all demographics. The
internet is clearly the defining tool of
our age and spreading its use to all our
citizens will make us better able to face
some of the challenges ahead.

UK Digital Champion Martha Lane Fox is
the founder of Race Online 2012 and a
non-executive director of Channel 4 and
Marks & Spencer.

] JoinRace Online 2012 at www.

“* raceonline2012.0rg; signupasa
ion at www. iton.co.uk

Marketing Magazine9"™ March 2011continued

‘The final surge
toward 100% of the
population going
online will allow us to
unleash the full
potential of the UK’

No one organisation can
meet the challenge of
getting 9.2m people in the
UK online by 2012 - it
involves collaboration and
partnership. Microsoft Advertising led a
Race Online campaign working with 14
partners who pooled their resources,
technology, talent and time free of charge
to make the ‘Go ON: Give Someone Their
First Time Online’ Christmas ¢ a

Nickie Smith UK marketing director, Microsoft Advertising

success. Microsoft Advertising donated
media space across its online properties
including MSN, Windows Live Hotmail,
Messenger and Xbox, while 3 Monkeys
Communications provided free public
relations services to promote the
campaign, Campaign creative was
developed by VCCP; testimonial videos
were produced by Seevue; a Facebook
game was designed by DoT Load Movie;
and a microsite built by Kieon.

Reduced internet access packages
were provided by Three, Plusnet and Bl 1
Connect, while Europc, eBuyer and
Zoostorm provided affordable, web-read
PCs. Age UK made its 475-plus charity
shops available as donation centres for
old computers, which were then
refurbished, with the profits going t
helping older people to get online. It
true partnership in action.

Race Online 2012 has
challenged the Big Lottery
Fund and other UK funding
bodies to encourage better
use of technology among
charities. As demand for Big Lottery Fund
money intensifies it is becoming more
important to make the very best use of
every pound. Good use of technology helps
us, the charities we fund and the people
they support to achieve vital efficiency and
effectiveness. We are now taking these
conversations further alongside the likes
of the Association of Charitable

Peter Wanless Chief executive, Big Lottery Fund

—
Foundations and Comic Relief, looking
particularly at ‘full cost recovery’ and
rnltll\c of
and software schemes such as the Charlt
Technology Exchange,

We are shifting a lot of our operations.
online, too, helping applicants to help
themselves through intelligent forms =
reducing errors and the assoclated costs
charities along the way. We have also |
added our story to Race Online 2012's
Survive & Thrive - a casebook of charitiey
using technology that shows sceptics jus
how powerful technology use can be.

Liz Williams Head of consumer affairs and CSR, BT Retail

When we launched our
‘Get IT Together' campaign
in October, our focus was
/-'"'s all about encouraging

those who are already
internet-savvy to support and encourage
others to get online. It was based on the
insight that, for most people who are not
online yet, the barriers are such that close
friends and family will be most effective at
helping them to take those first steps into
the world wide web,

We asked Gabby Logan to support our
campaign as she had helped her mum get
online. Gabby helped us appeal for more
people to turn from ‘surrogate surfers’ -
surfing the internet on someone else’s
behalf - into ‘surfer supporters’, coaching

someone how to use it for themselves.
Within three months of the campaign
launch, more than 1200 people registere
at bt.com/getittogether to undergo an
Online Basics course with UK Online
Centres, with which we are partnered.

-onlinecentes
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Martha makes bingo hall a web Mecca

Broader band: Martha Lane Fox at the
Mecca bingo hall in Dagenham

Mark Prigg
Technology Editor

A DAGENHAM bingo hall has become
the unlikely trailblazer for a major
government initiative to get people
online.

Dotcom pioneer Martha Lane Fox
today launched a new internet centre
at Mecca Bingo, giving members free
onlineaccess and lessons on what they
can do.

She said she hoped the scheme would
be the first of many to give people free
internet access on the high street.

“So many companies only want to
talk to you online, and for a lot of peo-
ple that just isn’t possible. Getting
people online is really about commu-
nication - seeing people Skype their
family free, shop around for deals and
email their friends and family is amaz-
ing,” Miss Lane Fox said.

The scheme is part of Race Online
2012, Lane Fox’s project to help the
9.2 million adults in Britain who do not
have internet access.

“This was an absolutely fabulous
idea, one of the keys to getting people
online is to go where they are,” she
said.

“We are talking to bingo halls, pubs
and everywhere else people go, and
we're so pleased this has finally hap-
pened. People’s reaction has been
amazing. It’s not about computers and
the internet, it’s about people having
fun. We really want to do more of the
same, this is really a first step to show
this idea works, and we hope there will
be alot more in the near future.”

Mark Jones, managing director of
Mecca Bingo, said he was hoping toroll
the idea out to more centres this
year.

He said: “Our bingo clubs really are
at the centre of local communities so
they offer a perfect environment for
these types of sessions.

“People can be daunted by the pros-
pectof using computers or even access-

Unlikely setting

as dotcom queen
launches scheme
to teach net skills

ing the internet but learning how to do
this in a fun and informal setting while
among friends, we think, will really
strike a chord and take away that ele-

ment of trepidation.” Brian Scott, 70,
from Romford, was among the first to
take one of the lessons run by UK
Online.

“It'sbeen really terrific,” he said. “The
girls took me through how everything
works, and I've been able to make a
video Skype call to my family in New
Zealand, which was wonderful. I've also
been learning about the Olympics, and
was able to apply for tickets online.

“I've got a laptop at home, but I've
never really been sure how to use it.”

“wonderful”: Ms Lane Fox helped
Brian Scott apply for Olympic tickets

pony trekking 3 wours
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Young should help older net users

A campaign is urging the six million older \ﬂ j|
people in the UK who have never been

online to get connected as a way to help E —

stave off loneliness.

The charity Age UK is calling an net-sawy
friends and relatives to help the older
generation take their first steps in the digital
wiorld.

Five million older people in the UK regard the TV as .

A survey sugoests that less than half of the UK's -
their main company

over-55s Use the internet,
By contrast, 8% of older citizens in Morway and Luxemnbourg are onling. Related Stories

The statistics, collated by Eurostat, show that 43% of Uk citizens aged

) Old meets new in
89-74 are weh users. The average across Europe is 28%.

digital divide

A look behind the

Age UK is running a campaign to get people with internet skills to pass on
g d palgn to Get peop P digital divide

their knowledge to older friends, relatives or neighbours.
Free hroadband won't

Mearly one million alder people are often lonely, and over half (five entice all

million) say that they consider the TV as their main form of company,

according to the charity.

"Older internet users are telling us that they are better connected to their
loved ones," said Helena Herklots, services director at Age UK.

"If everyone helps one older person they know to get onling, the Uk's
older population could surf their way to the top of the European table,
helping in the battle against social isolation along the way " she added.

Bd-year-old Margaret Goodwin said that being online has helped her
avoid loneliness. " regularly use the internet to keep in touch with friends
and farmily around the world and have got back in contact with family | had
lost touch with. I've even tried internet dating," she said.
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Age UK launches 'my friends online’
campaign
by Fiona Phillips, Daily Mirror a¥ A

ASTOMISHIMGLY, six million over-65s have never been
online and are missing out on the social benefits that the internet
has to offer,

MNext week, Age UK is running “rmy friends online” week, aimed at
showing older people who say they are often or always lonely how
to keep in contackt with friends and family via the internet,

The charty is calling on people who know how to use the internet
and other social media to pass on their skills to an older person for
whorm Skype, Twitter, Facebook, emails, etc are a mystery,

If you'd like to open up a whole new world for somecone, go to!
wewwy ageuk.org.uk/myfriendsonline or call &l - 0800 169 2081 & .
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Older Brits amongst Europe’s most Web-savvy
=y 21/03/2011
] Age UK's myfriends online weelk
shows older people the social
kting & Poetry benefits of being online. People
aged 55-74 in the UK are amongst
Nostlgia the most prevalent older Internet
users in Europe and, according to
Cacking Ae UK, feel more connected to
AT their loved ones because of it
'l The statistics come during Age UK's
MARREL myfriends online week 2011, nhich
Music - L cncoursges older people to use the
- - Internet ta connect with friends and
Phatography Family.
Seisnce Mads Simple The statistics, collated by Eurostat(1), reveal that 43% of people aged
= 55-74 in the UK use the Internet frequently compared to an EUl average of
Stuedying 28%. The UK tops European heavywsights Germany and France, whers
33% and 40% of that age group regularly use the Internst respectively
(e Hawever, we are still behind Scandinavian cauntries such as Denmark,

Norway and Sweden where over half of 55-7ds reqularly surf the Web,

The table below represents the percentage of people aged 55-74 who
frequently use the Internet, The table shows the top 18 EU countries in rank
order, as identified by Eurostat:

EURank 2010
EU average 26%

Luxemhnurg 58%
Norway 55%
Denmark ss«,
Netherlands 54%
Sweden 5o
Finland &

Umted Kquum 43%

TN

13 Hungary 2%
14 Slovenia 20%

Despite these positive statistics, six million people aged 65 and over in the
UK have never been online(2). To enable mare older people to access the
Internet and snjoy its social bensfits, such as kesping in contact with
friends and family more easily, Age UK is this week running myfriends
online week 2011 (21-27 March 2011), The Charity is calling on people with
Internet skills to pledge to pass on their knowledge to an older friend,
family member or neighbour wha has never been online, or for older people
to attend a local training event

With nearly ane million older people saying that they are often or always
lenely(3), and over half (five million) of people aged 65+ saying that they
considzr the television a3 their main form of company(4], the Internet can
be hugely important in allowing people to keep in contact with loved ones
and helping ta tacklz feelings of isolation and lonsline ss.

New polling(5) commissioned by Age UK has shown that 63% of psapls
aged 65 and over who use the Internet feel that since they have been
online they have been able to keep in contact with friends and family more
than before. The Charity also found that of those older people who do not
use the Internet, nearly one in four (24% feel that the Internet would be a
useful way of keeping in contact with friends and family more easily,
suggesting there is a growing awareness of the benefits that the Internet
can bring

Linda Robsn, actress and Age UK ambassador, said: *It's great to hear
that older Brits are amongst those leading the way in Europe on Internet
use, As & recent convert to the online warld [ know the faar that people
might face when going online for the first time, but it really isn®t as scary as
you think and the bensfits are fantastic,

“That's why it's such a shame that millions of older people are still not
online and missing out on everything the ‘net can offer, like keeping in
contaet with friends and family more easily. I'd urge anyone who enjoys
making the most of the Internet to take the Age UK myfriends online week
pledge and help teach someone who has never been online before to get
involved:

Helena Herklots, Services Director at Age UK, said: “Older Internet users
are telling us that they are betier connected 1o their loved anes because of
the Internet, reinforcing that people of all ages can really benefit from heing
online. However, the challenge remains ta enable the sic millian older

peaplz wha have never been online before to use the Internet,

“To help get older people online, we need people of all ages who already
use the Internet to pass on their knowledge to friends, family members and
neighbours. If everyone helps ane alder person they know to get online, the
UK's older population could surf their way to the top of the European table,
helping in the batde against social isolation along the way, As well as this,
older people can get practical support and training by visiting their nearest
myfriends online week event.”

Margaret Goodwin, 4 fram Oxfardshire and the joint Age UK Internet
Champian of the Year for 2011, said: “Having recently retired 1 was
concerned that life might become lonely, however the Internet has ensured
that this is not the case. I reaUlarly uss the Intsrmet to keep in touch with
friends and family around the warld and have also got back in contact with
family I had lost touch with, I've even trisd Internst dating! If 1 can do it
there is no reason why other peaple in later life can't, so why not give it a
go during myfriends online wesk?”

To find out mare click on the link below,
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Action to put Scotland at the forefront of the digital economy has
been announced in the Scottish Government's Digital Strategy
which was launched today.

Culture Minister Fioha Hyslop set out how Ministers aim to

achigwe their ambitions for Scotland's digital future, including a
rollout of next

digital participation

and increased

s Hyslop said:

"The digital age offers many opportunities for all of Scotland to grow and prosper. The
Scottish Government's Digital Strateqy makes clear our commitrment to do all we can to
take advantage of emerging technologies for the benefit of the whole country,

"Last week we published our updated Economic Recovery Plan, setting out how we would
strengthen growth as we emerge from the recession. This strategy is a crucial part of our
wirk 10 establish an economic environment that is attractive to growth companies

“Digital advances are vital to the development of those sectors of the Scottish economy
which have potential to drive future growth, such as our world-leading creative industries and
life sciences. Improving digital infrastructure, skills and participation will help us build on

significant progress by 2015, and for the rate of broadband uptake in Scotland to match and
then overtake the UK average. This strategy sets out how we will achieve these ambitions.

"There is a clear role for the public sector in realising Scotland's digital future - widening
access to services online, encouraging increased digital participation and coordinating the
rollout of next generation broadband. These are the key issues that need to be addressed
but we also recognise that funding can play a part, which is why we are today announcing
#1.5 million for a progrararne of activity in 201142 ta improve the uptake and use of
broadband. It includes support to get more businesses online and #500,000 to continue a
fund for Scottish libraries, in recognition of their rale praviding communities with free
broadband access and increasing levels of digital participation

"The: private sector is already taking the lead by upgrading infrastructure to improve access
and speed and we want this to continue. The Scottish Government will do all it can to work
with industry to ensure next generation broadband is available across the whole of Scotland,
with a particular focus on rural provision. The Highlands and Islands' successful bid to pilot
superfast broadband is a significant step forward and we must now [ook to establishing a
digital future for all."

UK Digital Charnpion Martha Lane Fox said

“Today's launch is another step forward in the Race Online 2012 ambition to achieve a
Ietworked Mation. | ook farward to working with the Scottish Government to help inspire,
encourage and support as many new people as possible to get online by the end of the
Olympic year."

s Hyslop launched the strategy on 2 vigit to Digital Design Studio at Glasgow School of
Art and also unveiled an animated fly-through of Stirling Castle created using cutting-edyge
scanning technigues.

She said:

"This Stiding Castle animation is a fantastic example of how new technology is helping to
deliver tangible economic benefits for Scotland, with an impact on education, skills, jobs,
tourism and our international reputation. For exarmple, it will be used to promote Scotland
overseas as well as providing specialist training in historic construction technigues.”

D Paul Chapran, Deputy Director of Digital Design Studio, said:

"Our rission is to continually push the boundaries of digital media. We have research and
industrial contracts in Scotland and overseas, spanning arts, science, medical, engineering
and broadcast disciplines. These are fully integrated with postgraduate academic activities
embracing imagination, multi-disciplinary thinking and the developrent and use of new and
emerging technologies.

wy scotland. gov uk
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Lane Fox iz spearhesding Race Online 2012, 5 business-to-business campaign to bring the internst to every home inthe
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! Office in a Box
The campaign recruts businesses as partners to spread the message (and the cost) of trying to get these nine million
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describes as & business opportunity. B
» Finance

"The most important thing we have done, | hope, is to shift the terms of the debate - recasting the digital civide from being
a 'problem’ for the governmert or chartties to solve, to presenting it a3 an opportunity for sl sectors, especially by building

> Media & Communications

the casze to businesses that our offling population represents a new customer base " she wrote on Marketing.com, . > Politics
after announcing that Mumsnet.com had just signed up as the campaign's 1 ,DDU‘h busginess pattner. > Technology
(| Share | | 3k Tweet 0 Bl Like U 1%:20 - Wow- what a long but interesting week in ‘\ facebonk Ewitker

hore people hecoming connected to the internet =hould be & major concern for the government and busineszes in this

couritty. | has grown to become the guickest way to connect with and inform potertial customers.

"From the eatly days of Lastminute.com to the bosrdroom of Marks & Spencer, | have seen how valuable it is for | Lastdtweets from EnCountry:
companies to engage with customers throush as many channels as possible. it makes for cheaper marketing and mare L aboutanour ago
: Uk budget: & game-changer for business?

fully engaged customers - both of which have an impact on the bottom ne " says Martha Lane Fox, who spoke with
http

Smarta about how the wekb has developed since she got started. nyurl.com/Gycdég

And if you're one of those busineszes that just hasnt got round to building that al-important site yet, check out Smarta's .NOIW, what & long but interesting week in
advice. We've got a whole section dedicated to building the petfect onling destinstion. (c:t‘gellcolllltry‘. Ertreprensurs and sme's hawve just

card m sz e rasd b videl Tuosst ma ueoe stavias


http://www.entrepreneurcountry.net/media-centre/from-other-media/industry/6715-martha-lane-fox-nine-million-brits-still-without-the-internet
http://www.entrepreneurcountry.net/media-centre/from-other-media/industry/6715-martha-lane-fox-nine-million-brits-still-without-the-internet

| Race
~ Online
2012

eWeek Europe
http://www.eweekeurope.co.uk/news/budgemissedincentivesfor-it-savingssays-socitm24874
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Budget Missed Incentives For
POLL IT Savings., Says Socitm
March 25, 2011 by Eric Doyle

Where do you get

information for IT Y Recommend | B Be the Firsk of your Friends to recommend this,

purchasing decisions? 2 Tweet 1 [ shere | 2

The Chancellor should have invested in local authorities to
T R — save more and reduce the economy’s carbon footprint
Chancellor George COshorne missed sewveral opportunities in
I colleagues this week’s budget to boost the economy and reduce carbon
emissions by offering inwestment and incentives to local
I Trade Shows authorities, accused Socitm, the public sector ICT association.
— _ Jos Creese, president of Socitm, singled out IT sustainability as
Twitter one area where incentives, totally absent at the moment,
would have been welcomed, Despite setting a carbon price
I Linkedin minimurm  and  tripling the capitalisation for the Greesn
Investrment Bank, he failed to encourage the establishment of
I sales People aresn data centres and promote digitally ascisted
communications to reduce travel costs, Socitm believes that
I eWEEK Europe / other measures such as these would reduce the economy’s carbon
specialist IT sites footprint,
™ Facebook Fear Of Past IT Failures
Other: The professional body
l:l welcomed Oshaorne’s
announcerment of 1
enterprise zones and the
- creation  of 12  university
technical colleges but said
that it feels these measures
Wiewy Resultz  Share This are “relatively modast”,
Polidaddy .com “There is still a suspicion and
fear of IT in the minds of

some  government decision-
rmakers because of  the
well-publicised public sector
IT project fiascos — although
these occur in both public
and private sectors,”
observed Creese. “"This may account for a reluctance to be
more specific about the potential for technology to reform
puhblic services in particular.”

Tax and other incentives for home and flexible working and
associated developments in telehealth could deliver savings for
the public purse while helping reduce carbon emissions,
mitigate the effect of escalating energy costs and improve
public services, Socitm said.

The organisation also pointed out that it would like to ses
more done to overcome digital exclusion.

*The government’s own digital champion [Martha Lane Fowx]
has pointed out that the average household sawves £560 a
year by shopping and pavying bills online, but adding this
amount to the state pension would cost the Treasury £6 hillion
a year. Economic growth will depend on broadband, electronic
service and demand stimulation.”

To this end, additional inwvestrent in infrastructure to speed up
the penetration of superfast broadband would hawve been
welcome, building on the investments currently  limited to
Enterprise Zones.
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http://www.guardian.co.uk/media/pda/2011/mar/29/tomloosemoredirectgov
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