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Key Actions/Highlights from month ending 31/07/10 

 
Central Support (Office Administration/Project Management) 
 

 Planning  and delivery of our ΨaŀƴƛŦŜǎǘƻ ŦƻǊ ŀ bŜǘǿƻǊƪŜŘ bŀǘƛƻƴΩ event, 12th July 

 Planning and delivery of our ǇŀǊǘƴŜǊǎΩ Ψ.ƛƎ-Get-¢ƻƎŜǘƘŜǊΩ event,  15th July 

 CDF monitoring form for 3rd Quarter 

 Action plan created for SeptemberςDecember 2010, team structure aligned 

 Central reporting reviewed to align with manifesto, for implementation in September 
 

July Pro Bono help to our campaign: 
 

 Simon Roberts is now working with the team on secondment from Intel, providing thought 
leadership on older people and the internet 

 Jo Arch from creative agency The Team joined us for 5 days to help us with web development. 

 Microsoft hosted our Big Get-together event on 15th July, with BMB providing event facilitation 

 Film company Adjust Your Set has produced 2 short films, one of which focuses on why 
companies should get involved with Race Online 2012 and a second which highlights the 
importance related to access and opportunities to the inteǊƴŜǘ ŀƴŘ Ƙƻǿ ǘƘŜ tŜƻǇƭŜΩǎ ¢ŀǎƪŦorce 
have been positively affected by using the internet. 

 
Race Online Pictures of the month: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
¢ƘŜ tŜƻǇƭŜΩǎ ¢askforce came to meet with the Race Online 2012 team before we went to No10 on 12th
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Key meetings: 
 
Intel, Simon Roberts, Tristan Wilkinson Stephen Bubb, ACEVO 
Ian Cheshire (CEO) Kingfisher,  International retail business Clive Booth, Big Lottery Fund 
Lord Chadlington, George Bridges Martin Wilson, BBC 
Gavin Sheppard, MediaTrust, Digital Inclusion & the aging society workshop 
DWP  
Julian Acquari, Monster 

Varian Kellar, Economic Partnerships & Digital Inclusion/ Communities & Local  
Gvt  
Local Government Delivery Council Keynote speech 

Erik Huggers, BBC Sharon Cooper, DirectGov 
Ian Cheshire (CEO) Kingfisher,  International retail business Stephen Bubb, ACEVO 
Lord Chadlington, George Bridges Clive Booth, Big Lottery Fund 
Julian Acquari, Monster Martin Wilson, BBC 
Erik Huggers, BBC, Gavin Sheppard, MediaTrust,  Local Government Delivery Council Keynote speech 
Digital Inclusion and the aging society workshop, DWP Post Office Workshop  
Civil Service Live Conference  Richard Eyre, IAB 
Archie Norman, ITV Monocle Magazine Q&A, Rebecca Johnson 
UK Internet Governance Forum (UK IGF) conference Conrad Wolfram 
ISPA Awards  Engage Magazine 
Andrew Laughlin (Media Reporter) Digital Spy Lord Victor Adebowale, Turning Point 
Dawn Austwick, Esmée Fairbairn Foundation Richard Rumbelow, T-Mobile UK 
Rt Hon Jeremy Hunt MP, Department for Culture Media and Sport Stuart Edwards, Department for Innovation, Business and Skills  
Kate Rankine, JCA Group Rishi Saha, Cabinet Office 
Big Society Network, Downing Street Launch Event  Mark Falcon, Three 
Broadband Delivery UK Conference  London Boroughs Wi-Fi Conference 
Digital Life Skills Board, Becta Civic Conferences 
Tiffany St James, The Central Office of Information (COI) ICT and Digital Divide Thematic Network Meeting 
Jonathan Welfare, ElizabethFinn Care EU Digital Roundtable 
Sureyya Cansoy, Intellect Library Support Programme Governance Board 
 Matt Tee, Cabinet Office 
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1.1 Critical Friend to Government, Industry and the Third Sector 

 
1.2 Government 
 
Our strategy in central government has four aims: to make the case for digital inclusion for the most 
vulnerable people; to define what Government has to do to achieve it; to spread awareness of the issue 
in the Civil Service and Parliament and help tackle barriers to more radical action by Government. 
 
Following the widening of the ChampionΩs role by the Coalition Government, the team are also involved 
in reviewing the work of DirectGov, promoting online public service delivery and efficiency and 
transformation across Government.  We will also be woǊƪƛƴƎ ǘƻ ŜƳōŜŘ ƻǳǊ ΨaŀƴƛŦŜǎǘƻ ŦƻǊ ŀ bŜǘǿƻǊƪŜŘ 
bŀǘƛƻƴΩ ǊŜŎommendations across Government and will start reporting on our highlights from these areas 
from September.  
 
Manifesto for a Networked Nation 
 
This month saw the launch of our Manifesto for a Networked Nation.  This Manifesto sets out our 
challenge to industry, government and charities across the UK to work together to help the 10 million 
people who have never used the internet to get online.  It is a blueprint for how we can all inspire, 
encourage and support as many people as possible to get online by the end of the Olympic year.  In 
particular, we have set out proposals to ensure that by the end of this Parliament everyone of working 
age should be online and no one should retire without web skills. 
 
 
 

 
 
 
 
The Manifesto was launched by MLF alongside the Prime Minister at No10 Downing Street on 12 July, 
with key Race Online 2012 Partners, tŜƻǇƭŜΩǎ ¢ŀǎƪŦƻǊŎŜ ƳŜƳōŜǊǎ and several Government Ministers in 
attendance. The highlight of this event was the opportunity given to the tŜƻǇƭŜΩǎ ¢ŀǎƪŦƻǊŎŜ to sit around 
the Cabinet Table and tell the PM how the internet had affected their lives and what they wanted to see 
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happen to make it available for everyone. 
 

 
 
 

 
 
hǳǊ tŜƻǇƭŜǎΩ ¢ŀǎƪŦƻǊŎŜ ǎŀǘ ŀround the cabinet table with the PM at No10, 12th July 

 
 
 
The Prime Minister was very supportive saying: "I'm delighted to have Martha Lane Fox on board to help 
drive forward this important agenda.  In the internet age, we need to ensure that people aren't being 
left behind as more and more services and business move online.  But this issue isn't just about fairness - 
as Martha's work shows, promoting digital inclusion is essential for a dynamic modern economy and can 
help to make government more efficient and effective." 
 
 
 

 
 

The Prime Minster gave a speech at No10 in support of our campaign 
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Government Liaison 

Following the launch, we have been working within Government to ensure Ministers and officials are 
aware of its recommendations and will embed them into their delivery plans. 

MLF also attended her first meeting of the Efficiency Board, which is co-chaired by Cabinet Office 
Minister, Francis Maude and Chief Secretary to the Treasury, Danny Alexander.  This oversees the 
Government's Efficiency and Reform programme.  Our focus is on channel shift work across Government 
ς ensuring Departments offer their services primarily online, rather than simply through postal, phone 
or face-to-face services. 

MLF attended the Local Government Improvement ŀƴŘ 5ŜǾŜƭƻǇƳŜƴǘΩs Delivery Council, to discuss how 
the transformation agenda in Local Government can support our work.  MLF also spoke at the Civil 
Service Live event, an opportunity to communicate to over 100 individuals from across the civil service 
about our agenda and how they can embed it into their work within Government. 

Other events attended by the team this month include:  a conference on wifi provision for London 
Boroughs run by City Hall, an ESF funded ICT and Digital Divide Thematic Network meeting of projects 
from across England and the first meeting of the Governance Board for the new Library Support 
programme, managed by the LGA and MLA.  These events were all opportunities to promote the 
Manifesto and encourage organisations to sign up to help deliver the Networked Nation. 

 
Key outcomes during this period 
 

 The team published the Manifesto for a Networked Nation at No10 alongside the Prime 
Minister 

 The team obtained positive buy-in of the Manifesto recommendations from central and 
local government 

 
 

1.3 Partnerships 
 
 
Securing new partners 

 
A record 241 new partners came on board in July, taking our partner total to 629. 38 top tier partners 
have now created their Race Online 2012 Digital Promise.  By the end of August 2010, the Partnership 
team will secure 50 top tier partners including, Facebook, Orange/T-mobile, Peabody Trust, Macmillan, 
Friends Reunited, Barclays, Monster.co.uk, V&A, Tesco, Paypal, MSN and Girl Guides. 
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In July, other great potential new partners we have met with include Civil Service Live, Glasgow Housing 
Association, Know-how non-profit, ITV, Post Office, Yell, CCCS, Monster, The Big Issue, Pay Pal, Centrica, 
Virgin Media, First Group, Facebook, M&S and Vodafone 
 
The Partnership team has now completed 10 waves of CEO letters to top tier partners with 320 
organisations receiving letters from MLF. 

 
 
Building momentum with existing partners 

 
During July, we have continued to liaise with existing partners to drive the B2B aspect of our 
campaign through their pro-bono support and post partner success stories across our own website 
ŀƴŘ ǇŀǊǘƴŜǊΩǎ ǿŜōǎƛtes: 

 
- IAB ς Carried out an interview with Martha for their series, the video with Martha will appear on 

our YouTube channel: http://www.youtube.com/iabuk  IAB will also be promoting the video in 
their monthly video email newsletter, on the main IAB website and through their Twitter feed. 
This activity was accompanied by blogging on their Brand Republic site 

- Time Warner ς weΩre working with their IPC titles to produce partner communications across all 
online titles.  This has resulted in 600,000 visits through their channel in one week alone 

- BIMA ς sent an email shot to all members encouraging sign-up. Their blog supporting RO2012 
with key messages has gone live and they are planning follow-up communications around our 
Manifesto 

- Microsoft  - continue to liaise with us regarding their ongoing partner communications. The next 
ƴŜǿǎƭŜǘǘŜǊ ǿƛƭƭ ŦƻŎǳǎ ƻƴ ǇǊƻƳƻǘƛƴƎ ŀƴŘ ŜƴŎƻǳǊŀƎƛƴƎ ƛƴǾƻƭǾŜƳŜƴǘ ǿƛǘƘ aƛŎǊƻǎƻŦǘΩǎ L¢ ŀŎŀŘŜƳȅ ƛƴ 
conjunction with promise element 5.  This will be circulated to 76,000 business partners. 

- Google ς are hosting a Google Hack Day on August 7th.  We are seeding out delivery of this and 
ongoing Google Guide developments throughout July & August 2010. Also, through the 
Education and Tech home pages of Youtube, ƻǳǊ tŜƻǇƭŜΩǎ ¢ŀǎƪŦƻǊŎŜ ǾƛŘŜƻ Ƙŀǎ ōŜŜƴ seeded 

- Moneysupermarket - is holding training sessions in their local community and will supply 
recycled laptops to attendees. They will be working alongside TalkTalk who will provide free 
broadband connections to these attendees 

- The Trinity Mirror - is working on a campaign with TalkTalk to develop a discounted package for 
first time users 

- Three mobile - will launch a mobile broadband bus with UK online centres. This activity is 
planned for 2nd August. We have liaised with the Three team regarding communications and 
copy approval and will send out a press release to support the launch 

 
 
The Big-Get-Together 
 
The Partnerships team worked with BMB and Microsoft to organise and run our first Big-Get-Together 
event held at the Microsoft headquarters on the 15th July. The purpose of the event was to drive 
alliances between our big partners, who can collaboratively deliver high impact promises worth more 

http://www.youtube.com/iabuk
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than the sum of their parts.  Partners worked together in groups to brainstorm collaborative campaigns, 
feeding back to the group so ideas could be collected by facilitators.  Artists provided ŀ ΨǇǊƻƳƛǎŜ ǿŀƭƭ,Ω 
which came pro bono from BMB: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

LŘŜŀǎ ǿŜǊŜ ŘǊŀǿƴ ǳǇ ƻƴ ƻǳǊ ΨtǊƻƳƛǎŜ ǿŀƭƭΩ 
 
 
The event was a huge success with 4 key ideas generated for campaigns, to which partners and owners 
were assigned: 
 
- The Digital Bonus Scheme:  The Post Office is leading with this concept, working closely with Comet 

to deliver the campaign  (A follow up meeting to share ideas is scheduled on 12th August) 
 

- The Digital Makeover:  owned by Learn Direct, who have set up an initial meeting to brainstorm the 
concept with UK Online Centres (Followed up on 11th August with Monster .co.uk) 

 
- Web in a Box: As a group, Post Office, UK online centres and, Intellect will develop this concept 
 
- Dig IT: owned by DC10Plus 

 
More information on these campaigns will soon be available on our website. 
 
In addition, following this event, BT is meeting Media Trust, Circle Anglia, Comet & Microsoft.   Microsoft 
is meeting Three & Intellect.  MLA is meeting Microsoft, BT, CTT and Three to discuss joint campaigns 
together. 
 
The event opened with a video created by Adjust Your Set.  This was produced pro bono as part of their 
partner promise: 
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Video created by Adjust Your set, which can be viewed via our home page (www.raceonline2012.org) 
 
 
2. Raising awareness 
 
2.1 Events 
 
This July, wŀŎŜ hƴƭƛƴŜ нлмн ǿŀǎ ǇǊƻƳƻǘŜŘ ǘƻ ŀƴ ŀǳŘƛŜƴŎŜ ƻŦ ƳƛƴƛǎǘŜǊǎ ŀƴŘ ƭƻŎŀƭ atΩǎ Ǿƛŀ ǇƻǇ ǳǇ ǎǘŀƴŘǎ 
and presence at the Civil Service Live on the 6th July. Graham Walker spoke at Nominet, 7th July 2010, 
conveying the Race Online 2012 message to an audience of 250. Leigh Smyth attended the ISPA Awards 
on the 8th July, where she gave a key note speech. 
 
 
2.2 PR Driving awareness 
 
Throughout July, ǘƘŜ /ŀƳǇŀƛƎƴ ǘŜŀƳ ƘŀǾŜ ƭƛŀƛǎŜŘ ǿƛǘƘ CǊŜǳŘΩǎ ǘƻ ŘŜƭƛǾŜǊ ōǊƻŀŘŎŀǎǘ ŀƴŘ ǇǊƛƴǘ ŎƻǾŜǊŀƎŜ ƛƴ 
support of the Manifesto for a Networked Nation on 12th July 2010. Freud Communications successfully 
managed the press surrounding the event, obtaining coverage and interviews over the following media 
channels: 

- Telegraph online 
- Daily Mirror 
- The Independent. 
- The Evening Standard 
- City AM 
- The Times Online 
- The Evening Standard Online 
- FT 
- Metro 
- The Daily Mirror Online 
- BBC Blog 

http://www.raceonline2012.org/
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- BBC News Channel 
- No10 Website 
- Twitter- Stephen Fry. 
- The Independent Online 
- Radio 5 Live 
- BBC TV Breakfast News 
- BBC Radio Birmingham 
- BBC Radio 4 You and Your Money 
- Sky News 

 
(Total Media Value £405,150, a Total Circulation of 2,663,337 and total Unique Users of 676,659,325) 
 
In addition, the following coverage was generated in July: 

- LGC promoted the 2nd in the series of Race Online 2012 related articles. Published on the 15th 
July 

- ¢ƻƳƻǊǊƻǿǎ ²ƻǊƭŘΦέ! .ǳǎƛƴŜǎǎ /ƘŀƭƭŜƴƎŜΩΩ , aired 11am on the 6th of July 
- Real Business ς article included in members and non-member e-newsletter, (see coverage 

below), arranging presence at events going forward 
- Retail Week. Coverage appeared on the 15th July 
- Now magazine online 
- Country life magazine online 
- ²ƘŀǘΩǎ ƻƴ ¢± ƻƴƭƛƴŜ 

 
Please see the Annex for links to our press. 
 
 
Social Media 
 
Race Online 2012 social media activity continues on Twitter, blogs and our LinkedIn and FaceBook 
pages. 
 
 
 
 
 
Marketing and content 
 
With the launch of our άaŀƴƛŦŜǎǘƻ ŦƻǊ ŀ bŜǘǿƻǊƪŜŘ bŀǘƛƻƴέ this month, it was vital we had an 
informative and fully functioning interactive version on our website. This was developed and delivered 
in line with the publication of the Manifesto and our event at No10 on 12th July. 
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Our new Manifesto for a Networked Nation webpage 
 
 
 

 


